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Traditional vs.  
web-based reports

A printable integrated report 

publishable on a web page may be 

suitable to inform stakeholders and 

fulfil legal disclosure requirements

Such a report is costly and not 

ideal for internal users: a 

customisable reporting tool with 

easy-to-export information is more 

suitable

A web-based format enabling real-

time customisation of information 

for different user groups may be 

suitable to serves both internal and 

external stakeholders



Guna (https://guna.com/?lang=en) is the leading Italian manufacturer of “low-dose” homeopathic

medicines, also producing food supplements and medical devices. Even though it is now classified as a large enterprise, it started integrated reporting as a medium enterprise.



Advantages of web-based IR

• Superior flexibility in terms of structure and format 

allows hierarchical, faceted or hybrid navigation via 

menus, tabs, layers and links

• The combination of text and either static or 

interactive graphs and tables allows a more narrative 

or factual style, depending on the content, section 

and audience

• Possibility to comply with multiple accounting 

standards and reporting frameworks at the same 

time

• Interactivity allows users to create charts or compile 

selected content into PDF or printed reports

• Users can customize real-time data flows, thus 

reducing the risk of selective disclosure and adding 

to credibility



As an example, Munich Airport published its first online integrated report in 2017. It enables stakeholders to compare the key performance 

figures from different years in an interactive diagram. In one single view, readers can visualize the development of material parameters such as 

financial (e.g. EBITDA, EBIT, EAT), ecological (e.g. CO2 emissions total, from direct/indirect energy consumption, per passenger), and social (e.g. 

service quality, employees). Each section of the digital report displays a “Store the Page” tab on the sidebar, inviting readers to compose a 

custom PDF report with information most relevant to them. Another tab directs to the index list of the corresponding reporting framework, in 

this case, GRI.

https://report2016.munich-airport.com/services/key-figure-analyser.html




Dutch government agency ProRail displays a dashboard (https://prestaties.prorail.nl/cEN128_Home.aspx) that shows the organization’s 

key performance indicators such punctuality of passenger and freight trains, the number of cancellations, high impact failures and 

collisions, or environmental offenses. The dashboard is automatically updated every 24 hours. Interactive charts and dynamic content 

spur the dialogue with stakeholders, keeping the corporate report relevant throughout the year.



Features of web-based 
integrated reports

• Relevant content (balance between 

design and content)

• Transparency (well-planned 

information architecture)

• Readability (contrasting colour 

scheme)

• Intuitive navigation (well-formatted 

content that is easy to scan)

• Scalability



Test questions



Q1. What is the main advantage of 

web-based integrated reporting?

A. Lower cost

B. Environmental friendliness (no 

consumption of paper and ink)

C. Opportunity to provide real-time, 

customized information to users

D. Simpler replication from one 

reporting year to another



Q2. Can web-based integrated reports 

be printed out or downloaded?

A. Yes: they are entirely available online 

as single PDF files

B. No: interested readers must take 

screenshots of relevant graphs

C. No: this is done on purpose to 

reduce disclosure risk

D. In part: readers can create charts or 

compile selected content into PDF files
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